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INTRODUCTION
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THANK YOU FOR YOUR INTEREST IN REPRESENTING DALLAS LOVE FIELD.

This document provides an overview of the airport’s visual identity, logo system, and brand standards to
support accurate and consistent media coverage.

These guidelines help protect the integrity of the DAL brand and ensure clarity and consistency across all
public communications.

To maintain proper usage of logos, photography, and graphic elements, all official assets must be requested
directly through the External Communications & Marketing Division at: AVISocialMedia@dallas.gov

MEDIA USAGE POLICY

All DAL logos, photography, and graphic elements are proprietary and may not be altered, recreated, or
independently sourced.

Unauthorized modifications, outdated logo versions, or alternate color applications are strictly prohibited.

For approved files or special requests, please contact the External Communications & Marketing Division.


mailto:AVISocialMedia@dallas.gov
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PURPOSE,
MISSION AND
VISION

OUR PURPOSE

To connect people, places, moments, and opportunities through airport experiences that are efficient
and welcoming.

OUR MISSION

To advance airport standards with a relentless focus on safety, customer experience, operational
efficiency, and environmental stewardship. Through continuous improvement, we’re evolving and
modernizing DAL, while innovating for the future to serve travelers today and tomorrow.

OUR VISION

To be globally recognized as a model of accessible, sustainable, and innovative airport excellence.
Continuously developing a modern terminal that preserves our signature ease of use, aims to
maintain carbon-neutrality, and serves as a future-ready gateway for passengers, employees, and our
community.
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BRAND
PROMISE

At Dallas Love Field, we are moving forward to provide the best airport experience in the nation.

Our welcoming terminal and our level of service shape the experience, set the tone, and reflect the
spirit of an airport that shows up with purpose, not pretense.

The star in our emblem is a beacon that reflects the pride of a city known for doing things bigger and
better, and a pillar that ties us together across neighborhoods, cultures, and people. That star shines
just as brightly in the journey we offer every traveler. Our star represents a commitment to a best-in-
class traveler experience, one-terminal ease, true Dallas hospitality, and an unwavering
dedication to innovation.

This is who we are. This is where we belong. This is Dallas Love Field.




VISUAL IDENTITY

OUR LOGO

Our logo system is made up of
four core variations:

1. Horizontal Signature

2. Vertical Signature

3. Code Signature

4.  Logo Mark

Horizontal Signature
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Vertical Signature

Code Signature Logo Mark
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VISUALIDENTITY

HORIZONTAL
SIGNATURE

Use the horizontal signature in
instances where space allows for
best use of this logo lockup.

When gradient is not an option,
the flat color versions may be
used.

When color is not an option the
black logo or white logo version
may be used. Always ensure
there is sufficient contrast
between the logo and
background. For light
backgrounds use in black. For
dark backgrounds, use in white.
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VISUAL IDENTITY

CODE
SIGNATURE

Use the code signature in
instances where size doe not
allow for full logo lockup or
inside the airport where people
are more familiar with the airport
code.

When gradient is not an option,
the flat color versions may be
used.

When color is not an option the
black logo or white logo version
may be used. Always ensure
there is sufficient contrast
between the logo and
background. For light
backgrounds use in black. For
dark backgrounds, use in white.
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COLOR PALETTE

PRIMARY
COLORS

The DAL logo is built on two
signature colors:

DAL Blue (#00385D) and
DAL Red (#FD0018).

Together, represented by the
signature gradient, they
represent the balance between
dependability and innovation
(DAL Blue) and the warmth and
human spirit of the airport (DAL
Red).

These colors are foundational to
the brand’s identity and must
always be used as specified to
preserve consistency,
recognition, and visual impact
across all applications.

Primary Colors

DAL BLUE

Pantone 540 C
HEX: #00385D

Tints & Shades

Gradient

CYMK:100/40/0/64
RGB: 0/56/93

DAL RED

Pantone 485 C
HEX: #FD0018
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CYMK: 0/100/91/1
RGB: 253,0,24




TYPOGRAPHY

PRIMARY
TYPEFACE

Montserrat has been selected as
the primary typeface for its
clarity, versatility, and modern
precision.

Its clean letterforms and
balanced proportions ensure
exceptional legibility across
digital and physical
environments, from wayfinding
signage to mobile screens.

Use Montserrat for:

* Headlines and subheads in all
brand communications

* Primary body copy in print
and digital materials

* Environmental and directional
signage

* Internal and external
messaging, including
presentations and advertising

MONTSERRAT
BOLD

MONTSERRAT
SEMIBOLD

MONTSERRAT
MEDIUM

MONTSERRAT
REGULAR

Aa
Aa
Aa
A
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ABCDEFGHIJKLMNOPQRSTUVWXYZ/E¢A
abcdefghijklmnopqrstuvwxyz Aa
0123456789!@#$%&*(){}[]+=_2<>

ABCDEFGHIJKLMNO PQRSTUVWXYZ/Eﬁ,&
abcdefghijklmnopqrstuvwxyz Aa
0123456789!@#$%&*(){}[]+=_2<>

ABCDEFGHIIKLMNOPQRSTUVWXYZZEBA
abcdefghijklmnopqgrstuvwxyz Aa
0123456789!@#$%&*(){}[1+=_7<>

ABCDEFGHIJKLMNOPQRSTUVWXYZZEBA
abcdefghijklmnopgrstuvwxyz Aa
0123456789 @#$%&*(){}]+=_7<>



TYPOGRAPHY

SECONDARY
TYPEFACE

Arial is the designated secondary
typeface for its universality, clean
structure, and dependable
readability.

With its neutral tone and high on-

screen legibility, Arial maintains
visual harmony with Montserrat
while supporting accessibility
across a wide range of
applications. It is optimized for
digital platforms, ensuring
smooth rendering and clarity in
small sizes and high-contrast
displays.

Use Arial for:

* Internal documents (Word,
PowerPaint, Outlook)

* Email communications and
editable templates

+ Digital systems and software
that do not support
Montserrat web embedding

» Secondary or supporting text
where system fonts are
required

ARIAL
BOLD

ARIAL
REGULAR

ARIAL
NARROW

ARIAL
ITALIC

Aa
Aa
Aa

Aa
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ABCDEFGHIJKLMNOPQRSTUVWXYZ/AEGA
abcdefghijkimnopqrstuvwxyz Aa
0123456789!@#$%&*(){}[1+=_7<>

ABCDEFGHIJKLMNOPQRSTUVWXYZAJA
abcdefghijkimnopqgrstuvwxyz Aa
0123456789'\@#3% &*(){}[1+=_"7<>

ABCDEFGHIJKLMNOPQRSTUVWXYZABA
abcdefghijkimnopqrstuvwxyz Aa
0123456789!@#3%&*(){}[]+=_"7<>

ABCDEFGHIJKLMNOPQRS TUVWXYZAEDA
abcdefghijkimnopqrstuvwxyz Aa
0123456789!@#$% &*(){}[]+=_?7<>
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